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Facebook faces questions over its’ values and vision in response to L
. . Headline:
recent questions/scandals which must be addressed
) . Key message
Brand Identity Analysis
+ Take positions on important issues concerning the future of the internet build a privacy-focused messaging and social Su b I Ine:
networking platform
__________________________________________________________________________________________________________________ Theme
+  Exciting *+  Successful *  Reliable «  Users can create customized
Personality [EREEIERHROTS +  Up-to-Date +  Honest profiles to share text, photos
——————————————————————————————————————————————————————————————————————— and multimedia join groups,
Values * BeBold + Focus on Impact +  Build Social Value and receive notifications of their
+ BeOpen +  Move Fast friends' activities
5 i i i = Users enjoy access to various
Capabilities By truly understanding why and how people link with each other,
- Facebook serves ~4.5 billion monthly users across its 3 main platforms embedded apps
+ Entrepreneurial origin helped attract initial users and fostered a dynamic business culture and reputation
+ Continuous technelogical innavation has built and enhanced user experience and diversified product range
Facebook’s brand identity as a global community renowned for technological innovation built through Endmg:
entrepreneurship via its’ diversified product portfolio is at threat due to a number of contemporary challenges
Takeaway
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