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(2.) Chant (Prof. Floriane AMAR)
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(3.) Conduite du Changement (Prof. Marie-Rachel JACO)
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(4.) Crossing Cultural Borders (Prof. Virginia DRUMMOND)
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(5.) International Retail Management (Prof. Monica GROSSO)
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(6.) Marketing BtoB : méthodes et outils (Prof. Catherine PARDO)
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(7.) Route to market, ECR & Category management (Prof. Monica
GROSSO)
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http://www.taiwan.campusfrance.org/�

(4.)

BE R oM N KT e
http://edutaiwan-france.org/

E.M. Lyon Business School
www.em-lyon.com
http://welcome.em-lyon.com/fr/
https://mon-espace.izly.fr/

Housing
http://www.em-lyon.com/en/emlyon-entrepreneurial-education/emlyon-busi
ness-school/business-school-lyon-stetienne-shangai-campuses/Accommoda
tion

http://www.housing-psbedu.paris/fr/search

Banking
Société Générale: https://www.societegenerale.com
BNP Paribas: https://mabanque.bnpparibas

Carrefour
www.carrefour.fr

Transportation

TCL: www.tcl.fr

SNCF: www.sncf.com
GoEuro: www.goeuro.fr

Flixbus: www.flixbus.fr

Ouibus: www.ouibus.com
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