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Master of Business Administration (English Program) - MBA
Courses offered for Academic semester 1/2019 (August - December, 2019)

First Year Courses Second Year Courses
Code Subject Credits Code Subject Credits
Module 1 [
2601513 Financial Reporting 1 1.5 2602543 Analytical Models for Management 1 1.5
| 2604671 Economics for Business Management 1.5 2603535 Statistical Technigues for Business 1.5
2605511 Marketing Analysis 15 Module 7
I Module 2 2602544 Analytical Models for \ nent 2 15
2601514 Financial Reporting 2 1.5 2604649 Venture Capital | 1.5
| 2604504 Financial Principles 15 2605636 Consumer Insight Analysis 1.5
2605512 Marketing for Value Creation 1.5 2604645 Financial Marketing 1.5
Module 1 & 6: Class period = August 13 = October 6, 2019

Exam period — October 7 - 13, 2019

Module 2 & 7: Class period — October 15 — December 8, 2019
Exam period — December 9 - 15, 2019
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Master of Science in Branding and Marketing (English Program) - MBM
Courses offered for Academic semester 1/2019 (August — December 2019)

Code Subject Credits
2605501 Marketing Management 3
2605674 Consumer Behavior Analysis and Design 3
2605672 Brand Management and Strategy 3
2605675 Effective Communication in Marketing 1*

(with 5/U grading)
2605611 Competitive Marketing Strategy 3
2605647 Brand Measurement and Audit 3
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