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1. Marketing project management and tools
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2. Marketing of innovation
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3. Bringing to market
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4. Capturing market insights
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h. Integrated marketing communication in the digital age
TEH A AR T E O X Vincent €8 2 £ M2 F L RBEL LR 2N A

ERAR AR P h o FBIEE R > KRG A ppt T HcS D€ E

WIRRF AR AP ABEYRF PRI AL OHEL R X RIS HFBY

6. Critical marketing
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7. Specialized marketing skills
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