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HATEMRAZETEHHE, AIULEHEZEECEEMNRE RETEMRDE:

1. PROJECT MANAGEMENT (5 ECTS, BiZ@i—BM®EE)

2. INNOVATION & ENTREPRENEURSHIP (4 ECTS, Cycle 2)

3. INTRODUCTION TO THE GEOPOLITICS OF INTERNATIONAL BUSINESS (4
ECTS, Cycle 2)

4. PROMOTING RESPONSIBLE MANAGEMENT & LEADERSHIP (4 ECTS, Cycle 2)

5. SUSTAINABLE AND RESPONSIBLE MARKETING (4 ECTS, Cycle 2)
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7. E.Leclerc
EA/FER KEREETHNERKREERES,
Hf:

o fEEIE: E.Leclerc REILIRMIMMEH R EREE 1, M55 4L FER X H LUK
B LEEEESPEHECREREE,

o BRBHIEE HAHEL HE.BEINRE.kth. ER. AEALKEREEEAR 2
AR —uh XIS,

o B BEMMMMHUAEERE, FEFMEME,

GB)XMFEITELEH

RMAMRFEENERE. IBAEEMMPE FERFHHFRERR EREREFH
REE FEAEALERE, SRIREMMBFFES (Crous) 2EHR, BREREBMATE
BFHRERSHER, #RRREFLRETENFER.

KB ZH D Victore BEMiA R E, BBEREZEREIHREEE, HththERER
MRS XBHRE, FR2RE S EIBONE T, ZEHE F’Eﬁ&?’"éu REZEEH

 BREFEARREEIEREEEDRANAIH#E XS HMEE, NS AN\ FREHEAE
H ERELRBERSZERELZEREAAYR, TEMELTHTR

RSN, KASREAXRAESFEAFERRTRN—ERT, EEHAXELETZ+2
AEH—EHS, RMRMMTLETR S, MHEth:2 A RS, MATEE LNBRERTL
BHEREES D, SLEIE B KKedge RILME 2RI LUTERIMA.

f#4+1 KEDGE & ZProgram % B4
& KEDGE Bordeaux - Master in Management - Programme Information.pdf


https://drive.google.com/file/d/13SZL9t-Rg7IO3RjZJuPcmDkrxwFhY5Im/view?usp=sharing

