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IE Business School @UR EEENIEREZER, BIIIR 1973 F, #HAEFEFAEER, SIEETE
BN = KEEREE (AMBA. EQUIS. AACSB), E&ITEY 2025 £ QS £3k MBA HIRAHEZE
25 %E 9, EHRATBERANEBERZ— RERTEEER, EHEEETERE—EF /N
Segovia 1 E., EFMNINERAEDE, IEU EFEGNE2EREZRELINER!
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a BRERA AR s ZRALUESREEIHE s RIBRIENAE

A AR LN EEEEE BBA, 1T BBA HNHFRIEFRD A local students, FHEFELLER]
GG ~H 5, FINEZRTERDN, EREFE—R 35 BESHNEMN, 2ERIREEEITIE—
BRI FLETH, TXEERZNN, ERBEHEBEELAFTZET, IIEMASMBARBEA
%M EMBRIFINE, UARA—SDIFANRTAMA GFEZREXEF) MRFERIGTEER
RSV AR, EE2RNTGEREREEHE!

MEEFRSESEREERANMS, MERLEARENES, EREEMERIBTEHEARKMIBEE
F, MEBERNFTIIEZE Class Participation B EHEIRAEZRE, WMRMR VLS, MEESER
#ERE, EREAI Mo BIE!

AN BRENRESERTDEBRS, EOENBERERBREALLBRABBE—ksIH, MegEED
T, W8, EASEALBR LRARFEE, HIMEEknER, MMAEERNEREOFREE
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8L, SRIE]
H\. C
. EEAR
e EEAR FEEFERARXIRR, HEE
BBA, RZA%8# Communication and e | soomssouaortr
D|g lta I M ed |a , 1E I E U %B M =] %% /_\ {HE 5£ BBA (Bachelor in Business Administration) 1st. 2nd, 3rd. &4th year & electives 1st & 2nd year

BCDM (Bachelor in Communication and Digital Media) 2nd, 3rd year & electives Mot available

EE’% d iFE!I- £ IEE E E IJ E -Eyﬂa E& )ﬁ E 1& E/J 9 BBSS (Bachelor in Behavior and Social Sciences) Znd, 3rd year & electives Not available
F)_’I_ Lx j( % E’ LXT— @IE g a E/\J ﬁ'ﬁ MTJ- J: E'-a‘l BIR (Bachelor in International Relations) 1st. 2nd. 3rd year & electives 1st & 2nd year
= (o)

. . BIE (Bachelor in Economics) 3rd, 4th year & electives 1st & 2nd year
%}J C h e r ry EjJ #&*IEE 1;:|\: Z E%*% p rog ra m 1& LLB (Bachelor in Laws) 1st, 2nd, 3rd year & electives 15t & 2Znd year
% 9‘;&% PPLE (Bachelor in Philosophy, Politics, Laws and Economics) 1st. 2nd, 3rd vear & electives 1st & 2nd year

° BAS (Bachelor in Architectural Studies) 4th year 2nd & 3rd year

35 D% E,J D% E *E j:J:E L )\ le *x /?\ njb E/J 5% 1§ Jll,\ BID (Bachelor in Design) 3rd & 4th year 1st & 2nd year
}—\%— , SEB *% 1/]_, lu\ g E/J D%*f , E @E 1%?? i \ BDBA (Bachelor |-r'- Data and Bu5|-ness Analy-ttcsjl . 1st. Znd. 3rd, & 4th year & electfves 15t year

BCSAI (Bachelor in Computer Science & Artificial Intelligence) 1st. Z2nd. 3rd, & 4th year & electives st year

E ha— Z— ,—‘— SEB =
* %1:1F D% | j: 1 BAM (Bachelor in Applied Math tics) Not ilabl 15t & 2nd
7.|T | IL:\ HJ = XE achelor in Applied Mathematics ot available 5 nd year
E EE = I .| BESS (Bachelor in Environmental Sciences and Sustainability) Not available 1st & 2nd year
Sylla bus, 1_F|:5LAIEE ENERRGE — .

BAS 4th year courses in Madrid are only open to last year students of Architecture

R RE R et
ZIKJE*E 13t EI] %%@ﬁiﬁ ’ 3&72';; m ] l,‘ '*E‘ Undergraduate Explorer Program
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« IESRFRIE

« FIEELDNE 60% WRRBIRINEIRRI(E
« FERLPRA 30 ECTS, E TR (BEERAERIRASHRESEIME
o ERFRARSFHIE

=. ZF 07
1. ESPANOL BASICO 2

SEDHIEZE . 20% Class Preparation and Active Participation, 20% Homework, 15% Midterm,
15% Oral Final Exam, 30% Written Final Exam

2 EETHE LSV, ZESHNZRETNEE LIER. EREZERNINEFEMEESINKG
g, B2, B IE NMERE, BEEER 3ECTS 25!

HZAEBRABEBREAX—IN, BEFEEFERTERMANX, KIEEHEDEIHE ESPANOL
BASICO 2, HESFIEHEAMBABZAN=Z214%, NE A2 EELH,
RITSEFREAGE—E A4 NEE, HEAS, HHZE2EF LAE, @8ED. IETHHERESE,; Hf
FEZRZEREER, ZES (H podcast HiE). BIEHESE, EEM Javier Alonso Lopez EIIE.%E’E’X
HREE, BEFRERN LB AT, \H7I<|%I'Jl_’ﬁ —EOEAE, MA—BEEETHES
SEH R,
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2. BECOMING APPLE - DESIGNING CREATIVE COMPANIES

L9 HE % 35% Group Presentation, 15% Individual work, 35% Class Participation, 15%
Other

EEREZERIA . HAEFEIERTEB. Bs PM. FERARRAEREEXLEGEEE

My Key Ta keaways’
e BFLEHER: T—(ERKEIZH, RENRTENRREEZEREBS
° EEEFIJ%E’JEEIE SR T E—EE AR RS, S5 SR TIFIRIR
AEENRRHESEE: NAEHIRE. =HHEEIE
o EARNREEIRIE: KA —EFEEE. BER. BUREIA

EeREBRRNRAN—2E5H, BEFARRAEE=ZIHES, MK B /OIE ERPkEEE B K,

Nir FEEREMR, REARINT T REZIFEDEMHRZNIFF. EEREBEDE Tech-Free
(ERTEERFHMEE), HAARSHE LN WERNE, EEKRMBEAIRNES, EREREERN
AE, THIFHIRERT 2R feedback 5b, Nir B H IS, AARBFMUHSTFLEER
BRI, MR ESCERM S, REMATLREIRIMEY . Z—EZRRENKRZINE, SEE
HERAEEIT 4, RS ELRRIEREER FETEREYA.

FENAREZE TG Apple —#%FTE—HEBREIEHNLQE], FRT RN Steve Jobs B B4,
&R Apple. Pixar. Disney. Polaroid. Dyson ZF{# i3 ik B &= =K, ﬁﬁf’* LEZH. 1F
*=MAE, BilmEE. ?EEIEJJQEE, SIS RERERE LLEBURINSEE, B —APkEyid
R, FAIEE—LEMNEEE, BEENERAEXNAIAZHEEME, BRBREENRS, L
B loading, ExEtERE, BHOXKCRRHAFEERZEERMEST MmN, B2EELBED
SZEY), ERItERTETRIFEEZHA, 1)§th|3"‘%4\ A EVARE, TR ERF AR B ZIE
SFHENEF, SRNGEREREFEPEBARNEMNEE, FE— EXL_WEHH B Nir REHHFE
IR, BT —1@ discussion HFARMRERE LFAHBRFESAULEER S, BIFEHEEHEIREE
B pEEM!
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3. ENTREPRENEURSHIP IN THE AGE OF GENERATIVE Al

L FE % . 15% Group Presentation, 25% Individual work, 25% Group work, 20% Class
Participation, 15% Peer Rating

EERIEERIA HEFMBIEFEE. B¢ Al AR EEEL

My Key Takeaways.
o DITRIREEARGERIRIF. MTP. AEDI Canvas
o RRAIERIMITRIRIZERIE: KEEEER. BXREIVERE, FEERFTE pitch deck

EERAEFEEG coding, TEEERBMAEZAH AIREIER, EESENEIEEEE, LRZPBALL
R RERNE Al BYEL,

ark

4. CUSTOMER CENTRICITY FOR GROWTH
SEIEZE . 50% Final Exam, 40% Simulator, 10% Class Participation
BESEBIEZEFHAN . HEREIEST. 1TIHRISE EHil

My Key Takeaways:

o AR EIBRITENEBIRES R

o IBERETEMETADM

« M CLV: RIEBEEXEEERARITIH. HEMRRBERNSE, UBREANKH RO

EERBERZZBREME, BELTETERMTERT], ZMARY, REEE, BHE
BREFHRER, MmABH! HRSBATXEH,

o

= EREY

5. CONSUMER BEHAVIOR

LD IEZE . 25% Midterm Exam. 30% Final Exam. 20% Group Presentation. 20% Class
Participation. 15% Other. 5% Participation in Research (fIEMNMEHAE)

BESEEEZRIAN: FBZ2# local students. B MmEETIHE EH

My Key Takeaways.
o HEFREME: EHEERMEBERITANBERIKIKIE,
o VIERERER: ERRHmR. M EZHFVERFRIBEREEEITA.
o RREHFRARTTEH: ME‘&DHL_LEEEEE%A RE FE&%%?E‘EEJ%»
« BEEEMEE . ERDHEEREEMSN, FIERERANERITHRES,

EP9ERE Communication and Digital Media K Z_8AMMEER, FUMLAEERNEM BBA sRi2, KHE
& $5C¢‘, oo A B A RABERE, 2R Laura IFERY), KRB EREEPHESEGIKRPRE
IHim, EREITHEEERIVER, ,H\HEJEE,HHEE%.:K%EV_TW, Hﬂﬂi$|§¢5|]x5f'|'ﬂll B IEU kB2
ERMERANEREETAMBEETRS, IERFEEETANMGE, KeT—EESKEEENITHG
5, [WBGEARIMIBIARZFEANVEBERLIR TMEI=ZR, ZURHREHEHRA, REMER
=287 ..
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6. MARKETING FOR SUSTAINABILITY

P IEEE . 30% Particapation. 30% Individual assignment . 40% Group presentation
ESEEEZRIIA: HmhE1TiHE ESC BHEEl. FEEZ A

My Key Takeaways:.
e BNAEREHEE . HEREHEIRZ campaign (BRFETE Acer BB RHHEVELEM)
o MEHELRTELE (Greenwashing)
« WHEBTALZERFTBEMBIKEZBERE

2% Gill BikeXKE/2, BEEEERETgHERXSE, DEMOMEZEEIEERBURAEEAHEFES, 15
B BT sRTER discussion BB =, EFIRET Al WEBREIEEREHIES], FEMIREEFFBEEL
T, TEnleeRZ BRI EIRE, HEBFERE workload EEEEEH,
HAR IR S LU/NVEF TUEITHY 10 DiEOFEER, FEERREERSG. NBTEERIERERE, &
155 1amh% Paccari 5] R — R ERKBEMAKETHES (e.g. EE. EE. UAE %)o B
HRENRERZIBE, BMEREBREHRIRE , FUREIFHEER T Paccari IS EEREIHRE L3R B
NAmiEE SHEEEXR, ERXME %UEQEJE.E%’EL%O
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B E
UETE E7H
EERBEXRME, REEBEEHE)
’é—% HEH SR AR RA VS !
o REL (49 NT$145976): Fi&
ﬁﬁ@’z\ﬂ’%éﬁmﬁﬂ’ﬁ&m N E
FiRPE—DAHE!

o FEFH (49 NT$123,368):
& (REKE) A €499, &K
=415 aluni $837,
o« XIBE (8 NT$36,012) :
BinsT, fF
e Sim k: AILAZEI Vodafone H

PEAIFE,
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s FERE . BEEENRKIERIEEX
58 BA3Y
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Total AE &1

II|*

SBEXAENSS, REXEERBSNER, MAKFADE

SAEBONS T 176 X, IKTT 1MEER. 858 30 B, 5E6

EE—E\ SHRE. FEARESF. 8—FNHEHENAEIN, REREE

HR{EE IEU B Chamartin Bl 2R, $TEI2RKRAKL 10 ﬁj\%o H78
BASEIE €560~€580, ETHEEEBNPRHFENML. BEBZBER

BEROGEEAIITINMEER, 49 NT$32,545, I s 3ny 2 fnl B
JBEEFZE 9 IFBE, MIE 10 2FrBITEEEE!
i, TEERA—ER €10 AR, EAAISFIEN 60GCB, HithER

MEMITHLLERERERZ! BRI IERZE—ER €8, %

FBERZIREF

ARENR], ERRITAR LFRA

N = %%%Eﬂ%ﬁkﬁﬁ%ﬁﬁi?’" %2175, BHBAKER Too Good To Go B F B, WEE
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—. ERFHETIRA

EZBIMAREBANEMARE, ERHIRT €400 VIRE, BONEBEARIIMAE IR £ (HEFRES
BFRAER, EAMNERAHAREUERIN), Frlliztaais, FRITHRIREE &SR/ EEEE
(€50. €10), €100 BRZFIEME, MEAPEBITIEELSEHEER, A2HEHEAERESR
¥IERHF!

EHFE:

o KEBRTTIAIEF: H BREEIRPE, ATUBT1TREBERERIREER T,
e HZ Cube k: [OIfEERS (7‘57.< SIRTT) , BIEER*T, UBRBERBIT®B, 2 IFERcER:
WaElfER, & /*%D’KTT:Z RO EEE Cube 1Ko

BXTTIRP
e Revolut: #R_FERHHRIE, PRI E+LE
IRANFEE, BB ITEEEBEIER!

W24, RAIAFBESRETT, 4 T8

i
op
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Xt
b
B
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R AR L A RN 2EERITIRE © RevolutBi FHS

t= I (PFREEDS )
SSRGS Hi REYUn~ 2 BE REGANEBEEHE | THER
ica R BEEXEhAATHR A —EEERMLRIRRTIES...
..
1 KSERTTHIEF s BJ%& Cube k s ¥ H:E Revolut F2E 2 XE

=. FHHEMREEEAZE IE University 3¢ EZE B 312
EEBEFTRGIRE2E!

NR(R...

o FAREAES (BEREMEUHNET, EENYE. KBERIK)

o MEZGAIT X (EEERIERRE, (WEEEEENALLRAZIRTRENEAN, —FHOBEE
EFAX)

o MIFERBERERMAE (1€ IEU ABEH S 30mins )

o EMZIRRIEFE. BIZENEREERIE

o FERAZGE/TMAEE (B EEBNSELREFNERA, FHOTATBITMNA)
o84 (BEEFAETE)

AR FHE R R AR ER !

{BINZRLF...

o MEZREM (FYIS) HES
0 MEARZSEHMEUNERIT (RREMSRUEZNKEERS)
0 AXEERE, EEARES

55T AT LA R E AR !

NRER, HEMSEIFN..
o EEERILEBEES %S
o ZLIRFEIITFX
« HREA—HNESE (AARHELAITER, FREREBHAET, EEIEEMK/NRYT

Ryanair: 40*25*20, B/MIE FE#EB-R{E0 35L)
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B, FEHIA

EFFAEBUNRITHEEZNERER, =EMLIEEIIWRA. KBRS TR, BEIEME —FE
DRI AMAR D E—EERNL S RIS EAEY)m!

1. eI

BONEDIRESR:. Ee5EsEeECl, SEREAMENA
o1 FER UNIQLO B9+ HA 8, Z2XREILUBEINERE, #HAME
BEE®, BEEEEAXAE, HECHER/\FHiEEamiZail
£—ite, EVFEIFELICREEREEZEE.

2. FHEEME
EENERER! FEATHRZEELE MR, ETEAEZLEFREERNOR, BEEMEMIUIAR
EEREACHEERNE, FHE—REMEEET. GEMEEDEERMREAR, BIERZD.

3 HtEARHRE
o NEEEHBNFREAN (H. HZEXHF)
s BEATHRILEREN, F—REZEE, THEREATEHR
o NEEH LEARKRBEHMELZEE. #annf—‘f%nn (BB CBEKRE)

—. AMICFIERARE T

1. ﬁﬁs‘zﬁﬁ

o FEHHAGERIE: URXH AT IER T HAAFREER. EFHBARM ISR, HIERXRSES
Iﬁiﬁm’iEK%o

o RIENERBE*2: MBLIEER, & 32~45mm . E 26~35mm, [FE¥FBEARE=

o FBHR. FANEXR, WHHEEVEESERNTNBER, ¥FENEMERE (EF—XHFER
&), BIMEERIAENBENIEER, FHERBINMENIEREE, AEERARERER.

o %1%55%22!&*1

e NEFA[EY: NALTHPFERIIMEZITE., i, BRIEEAER. BiEEE. EFHHIR
5\ EHEEE’\J%%E%%&E%FEEO AT 2 RIMBREEBRE —NHBFHEENE, BEEMEIH
Ko

o« IRBA A % ?ﬂﬁé,‘%%:;;%M?%qu FEMRKEEHK, REEHKETARS
BRI AR, ERATIREY AINFHER., BEMETEERES, MBARE R HhETE]
ms, &E%m omaﬁﬂb#ﬂz%ﬁm)ﬂzo

ACCIDENTAL DEATH & DISABILITY

ACCIDENTAL MEDICAL EXPENSE BENEFIT

o SR AMFHABE MR BINEFEIRIEEFEHA OVERSEAS SUDDEN ILLNESS INPATIENT BENEFIT*
< ARV RN A e SR EMER OVERSEAS SUDDEN ILLNESS INPATIENT INDEMNITY BENEFIT*
2 & 1R [ (Medical Expenses, Medical OVERSEAS SUDDEN ILLNESS OUTPATIENT BENEFIT*
Insurance..). REHFFIEEERZZ, OVERSEAS SUDDEN ILLNESS EMERGENCY ROOM BENEFIT*

ACCIDENTAL MAJOR BURN BENEFIT
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o (FEAIITFHBZRXMAIEHER: Z@ANZEEXHF (LIFITE#E—): afLUERRET.
RNED %Eﬂénﬂb&%’fﬁa AR,
sra HCER: RSB AEAECARAFHRERABENANS FEER, FAERERAR

« WIEME . AUMFEHBMSBE - BAHE (F

o WHERERY: B—FEM, 9:00 E11:30 (RGMHE, F7FEFEN)

o EH

XA, PIAFEE
o BMHARRZIIIIER: E
AR YIS %ﬁ%ﬁﬂﬂﬁ 600 BEX7tEE A& &

@) 3- HA

IR

% &{EAH 600 EJ’(TG* *‘mﬁ o sRIRHELATR

(7)) E=EREARERBEZRE I
2. BB,

ofc.taipei@maec.es

3. BIREMERE

o IRFIOMERHRREZANTBRHEMERE, MBS

« TETATE, EERSEAFUARXEE

® EH#ZEE 3 065 7T|:) =

qiE
FH nﬁg

B

EFERER@ T /\K! LEEGRRRS

HE T Medium:

https://medium.com/@mina920204/%ES

%A5%
Fo%AD
%9F%

BFWE7%8F%AD%E7%89%99%E7%9
Y%E6%9C%IFHESNBAD%BE%E /%94
E7%B0O%BD%E8%AD%89%E7%94%

B3%E8%AB%8B-2024-%E5%B9%B4-12-
Y%EB6%9C%E8%E6%9C%380%E6%96%B0O%E
7%89%88%E6%9CHAC-dalbeb698f/74

BLEEE

Htt

SmREZ B A

EFHRTRE

o RIBEE (ESN, ISIC ) +HEE TR
o {F1E/7DEETREELHE S + iR 3IE/ |\
o EXIMARIEEITIZ + IS

BH

EEREEHIRENE. A
?D%M\Tﬁqcﬁy, A U B EFH IR FZIRIE: @ye.syuan

AR R IR AN F TR AR 2

7 &

1- SR1TRAI Z R hREREREERA 2- =8 A
(T?ﬁs’l')ﬁ EREANRERRBZEZ
A IR ER, URREBRZEZERXIRERAL, REREFH

FIRHEUTRIEXH: 1- REAZREER
A (GEREBEIREZER) 2-FRBARNRER (F2EZHLER, =R 5HEREIHEE
S0 5- = A AR ZHRM, rlAHEEE

aﬁAZQaS‘zH&)E FEREAN 4-SR1T 2 R X hRERRES

=Nl

%

nug) , MHEARER UFEE

{R QRCode fRimEEZER (TRBE)

(MNP LEFRRFE2024 £ 12 ARFEE

ERXERRAERE 2024 £ 12 ARRAENTENREERNEER TEMABRETEA
HENEY, ETHEHHER SFLULIRE-BHRENIE, REXRGBEOA

fERSE |

B Medium /Dec 26, 2024

iR, HJLUSBEFERE (Mina920204@gmail.com), e LERIIRSEEGARER!



http://medium.com/@mina920204/%E8%A5%BF%E7%8F%AD%E7%89%99%E7%9F%AD%E6%9C%9F%E5%AD%B8%E7%94%9F%E7%B0%BD%E8%AD%89%E7%94%B3%E8%AB%8B-2024-%E5%B9%B4-12-%E6%9C%88%E6%9C%80%E6%96%B0%E7%89%88%E6%9C%AC-da3beb698f74
mailto:ofc.taipei@maec.es

