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Strategy, Organization and Leadership
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Marketing in New Era
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Social Entrepreneurship

xEphl i oy AR T*ﬁﬁ'jﬁﬂﬁﬁlwi”?”& N SRR ISR o [
JW%me%F’gm RIS YRR AL B
T %I"t@ﬂﬁ JE~ fo R et [ RIS Eﬂjl{i‘fwﬁﬁi“ﬁ/ ’
R BT Se (ESH g P PR RV RIS - R 1R R T -
mwﬂaﬂ YA AR f T T RONE HRpRERES . 21 1R
Ryial =t
?Iﬁ} : HApH 40%
AT P 10%
TR 40%
‘M%F‘ 10%



